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CSLV, Initialism for Company’s full name

“Keep up with the latest trends, Buy and Enjoy”

<CSLV casatvive- wiil| be reborn as a new brand
which delivers media and content-based shopping experiences,
beyond home furnishing and living magazine.

<CSLV ceasatviNe> hoasts its sensational approach

to discover and publish valuable contemporary original designs.

Based on trust as mainstream legacy media, it fills your everyday life with
design inspiration in terms of content, media, commerce and product
planning.




BRAND PHILOSOPHY
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CURATION BRANDS SHOW EVENT

Originality MAGAZINE
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We know that a valuahle original design makes your everyday life brilliant.

Selection
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<CSLV easAtviNe> has an putstanding eye for all home decoration items, including
furniture, living ohjet and fabric.

Curation
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An extensive insight over a particular topic allows us to develop novel
configurations.

JUCENT

As a living docent of kindness and culture,
<CSLV esAvNes provides you well informed brand experience.



BUSINESS PORTFOLIO
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Living & design printed magazine and digital media

targeting women in their 30s and 40s who have primary
interest in home decorations

High-income families in
Seoul and Gyeonggi-do / 30s
and 40s women subscribers
account for 69%
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Total 512K followers / 30s and
40s women'’s share reaches 70%

<CSLV cssauvine> Charlotte Bien
(For 50K Lotte Card VIPs]
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COMMERCE
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Living & design media commerce, Business operation and
marketing campaign using online and offline platforms

Online shop exclusive to the premium
living brands, and Offline showroom
for a better consumer experience

CSLV " X CJONSTYLE

Trademark Right Partnership with
CJ 0-shopping to market living items
including bedclothes and fabrics
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The only magazine to be = S

placed on my table

Special articles feature the trend- = = =
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forward and latest brand news, as well as

sensational interior ideas with single topic

but extensive and profound analysis.

Simple layouts with core message provide an enhanced readability.
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MEDIA

FOLLOWERS
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Living contents followers

We deliver the latest living & lifestyle trends in real time.

Sensational illustrations and perspicuous & concise living news.

The point of follower encounter offers media commerce platform being capable to
guide you to online shopping opportunities.
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< @story.kakao.com < @m.post.naver.com

kakaostory 4 arp < O=z2e

CASALIVING

FER12ET

Atelde
The Docent for Design Life

Bww|

CASA LIVING 71At2I% (82) : 68 ...
o

LTI

@casalife @casaliving

CITY

510k Ho| F=20{7} {CSLV ™=¢)o]| Al2|E BLHT UELICE
2lE|2]o], CIxfel 7170 2HARUA= O =2
HIENEZE F=30j| 7{F512 U= 3040 0{do| FLEtCt.

Im oo 12

512K followers present a social sign of trust on <CSLV cAsauviNes,

The follower group mainly consists of the trend-setting women in their 30s and
40s who live in Seoul, Incheon and Gyeonggi-do, and have high purchasing power
and primary interest in home interior and designer furniture.
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~ MEDIA COMMERCE
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22|x[d CIxtl HiZS B2 PO 5= A= W2 LS X@ELC Premium living brands are presented in a form of “show.”

DIELE 2I8t HME YRl 3= £l % S22 32tz The most effective tools are employed to deliver history and design philosophy of each brand.
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Living Contents & Shopping channel Py

CSLV Store is in pursuit of a specialized portal service CSLVAED S| ==

which is characterized as top-of-mind awareness among living & design services, ZLHOJ| OFE! ATHE|X] 242

and also reliable original design product shopping. Ewst[|Xo1S ZHOILY

Consumers access to living items being worth the price through tailored marketing AXtO| J|ES ®gp= JHO1| |C}.

and promotion taking consideration into partner brands’ market values.
The primary goal of CSLV Store is to

discover unique design products that

have not placed on local market, and to

guide you to have a joy in possession of
P = such special items.
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This will be beloved by everyone interested in designer furniture.
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It will be really helpful for home decoration beginners.
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This is the hest living contents I've ever had. Combining genume contents and

As a woman of home decoration, | am so excited. . .
reliable consumer experience
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<CSLV "™*=¥> MAGAZINE
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5X7HHT Size 228 X 275mm

o 21 Issue every month 21

20003 483 Firstissue April 2000

e/ =2d Printing method Rotary printing/Offset printing
60,0005 Circulation 60,000

o 13 Deadline for article 13

o 16 Deadline for AD 16

|53 Publisher Hogeun Yun
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OH7{Z! <CSLV ™*=#> MAGAZINE AD RATES

=39} E3 €™ Inside back cover 12,000,000

X Hny ok The first special double page spread 18,000,000

The third special double page spread 16,000,000

Single page facing contents 7,000,000

H 7|A} 2 Double spread before first column 12,000,000

I|A} CHH Facing article 4,000,000

CIX|E <CSLV > DIGITAL AD RATES

17t EB{AZIF (COIMEHAIX)  KAKAO PLUS FRIEND (Direct Message) 8,000,000

ri| (o] B FACEBOOK 2,000,000

YOUTUBE 3,000,000

7|At 22| Editorial Dep. 02-3486-6828
Zm 2o| A 2% ke@sigongsa.com 010-3044-6801 / 52 X cjm@sigongsa.com 010-4818-3538
EHo[X] www.casa.co.kr




